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1. NOSICHUTEJIBHAS 3AIIMCKA
1.1. Ieap u 3aga4y AMCHUILIMHBI

Henab nMcUMIVIMHBI — 1aTh CTyIeHTaM (hyHIaMEHTaIbHbIE TEOPETUUECKUE U
KAuEeCTBEHHbBIE NPAKTHUYECKNE 3HAHUS MEKIYHAPOJHOIO MAPKETUHIA, YMEHUS U
HAaBBIKM MAapKETUHIOBOM JESATENBHOCTH HA MEKIYHAPOIHBIX PBIHKAX, IOATOTOBUTH
crenuanucTa, o0Jaaaroniero 3HaHUsAMU O IPUHIUIIAX U TPOLECCaX MAPKETHHIOBOM
JESATENbHOCTH M NPOPECCUOHAIBHBIMUA KOMIIETEHUHUSIMH, HEOOXOAMMBIMU IS
OCYIIECTBJICHHS] KOMMYHUKAILIMOHHOM JesATelbHOCTH B  LU(POBOM  cpene
MEXIYHAPOJHOTO MAPKETUHTA.

3axauu JTUCHHUILINHBI.
- 00yueHHEe OCHOBHBIM MOHSTUAM MEXIYHAPOTHOTO MAPKETUHTA;

- IIoMOIlb B OBJIaJACHHNH HpO(i)CCCHOHaHBHOﬁ TepMI/IHOJIOFHCﬁ Ha PYCCKOM H
AHTJIMICKOM A3BbIKAX,

- (hopMupoBaHUE HABBIKOB UCITOIH30BAHUS METOOJIOTMH M METOJIOB UCCIIEIOBAHUS
3apyOeKHBIX PHIHKOB M MOTPEOHOCTEN MOTPEOUTENECH;

- O6y‘I€HI/I€ CHGIII/I(bI/IKe HNCIIOJIb30BAHHA OCHOBHBIX MAPKCTUHI'OBBIX CTpaTeI‘I/Iﬁ IIpu
BBIXOJIC Ha MCIKAYHAPOAHBIC PBIHKH,

- (popMUpOBaHUE MOHUMAHUS CHEHU(PUKHM KOMMYHHUKAIIMI B pa3HBIX CTpaHax H
pEernoHax;

- O6y‘-I€HI/I€ OCHOBaAM MApKCTUHI'OBBIX KOMMYHI/IKaHI/Iﬁ Ha MCKIAYHAPOIHBIX
PBIHKAX,

- TMOATOTOBKA CIELHAJIUCTOB, CIOCOOHBIX HAa OCHOBE IIOJYYEHHBIX 3HAHHU
TBOPUYECKH M ONEPATHUBHO MPUHUMATh OOOCHOBAaHHBIE pEIICHUS IO BOIPOCAM
MapKETUHTA B MEXIYHAPOTHOM OHU3HECE.

1.2. IlepeyeHb MJIAHMPYEMBbIX Pe3yJIbTATOB 00y4eHHsI M0 JUCHUIINHE (MOYJII0),
COOTHECEHHBIX C HHAMKATOPAMM JOCTHKEHUS] KOMIIeTeHI it

Komnerennuss (xox u | MugukaTopbl komnereHnuii | Pe3yabTaTsl 00yuenus

HaWMCHOBAHUE) (KO 1 HAMMEHOBAHUE)

IIK.1. I'otoB ocymectiats | IIK.1.1. Brageer meromamu | 3,qmp- Me3K IyHAPOIHBIil OIIBIT
JesITENEHOCTD T10 dbopMupoBaHus M|y meromsl  (OPMHDOBAHHS
MOBBILIEHUIO MOCTPOCHUS CTPYKTYPBI | crpykTyphl 110Apa3elIeHuil;
3(1)(1)eKTI/IBHOCT£/I NO/Ipa3JesIeHu I - UpHHWANBL  HOCTpOGHHS
MapKETHHTOBOU CTPYKTYPBI noipa3esieHnui
JeSITEeNbHOCTH

IPEIINPUITHS, YIaCTBYIOILETO B
MEXTYHAPOJAHOM NEATEIbHOCTH

Ymemo: [IPUMEHSATD Ha
IIPaKTUKE COBPEMEHHBIE
METO /bl IIOCTPOEHUS
CTPYKTYpBl TIOApA3JEICHUN C
y4eTOM cneunuku

MEXIAYHApOJAHON NIEATEIbHOCTH
peNpUsITHS;
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Brnaoemw HaBBIKAMH
dbopmupoBanus CTPYKTYpPBI
MOJIpa3/ICICHU PEANPUSITHUSA,
MPUMEHSIFOIIETO MIPUHIUITBI
MEXTYHAPOHOTO MAPKETHHTA. .

1.3. MecTO IMCUMIVIMHBI B CTPYKTYpe 00pa3oBaTe/IbHON NPOrpaMMbl

JucuunnmHa «MeXIyHapoaHbI MapKETUHI Ha aHIVIMACKOM  SI3BIKE»
ABJIIETCS 00S3aTeNbHOM K M3YyYEHHUIO JHUCLUMIUIMHOM YacTu, (opMUpyEeMOi
y4yacTHUKaMu 00pa3oBaTeIbHBIX OTHOLIECHUM, OJI0OKa JUCHUIUIMH Y4eOHOro IjiaHa
1o HanpasjieHuto nmoarotoBku 38.04.02 «MeHeKMEHT» (YPOBEHb MarkCTPaTyphl)
(nampaBieHHOCTh: "YmpaBineHue MapketuHroMm'). JlucuMIUIMHA —peanu3yeTcs
kadeapoit MHTErpupoBaHHBIX KoMMyHUKauid 1 pexinambl ®PuCO Ha dakynpTere
ynpasiienus MTHCTUTYTa 5)KOHOMUKH, YIIPABJICHUS U ITpaBa M aJJpecOBaHa CTYJCHTaM
2 kypca (4 ceMecTp) 0YHO-3a04HOM (POPMBI U 2 Kypca 3a04HON (HOPMBI.

JI71st OCBOGHMS TUCHUIUIMHBI He0OX00uMbl KoMnemeHyuu, chOpMUpPOBAHHBIE
B XOJI€ M3YUEHHS CIICYIOIINX JUCIUTUINH:

o Konuuecmeennvie Memoowvl UCCICO08AHUL U AHAIU3A 8 MAPKEMUH2e
o Kauecmeenmnvie Memoobl MapKemMuH208bIX UCCIE008AHUL
B pesynbTate OCBOEHHS AUCUMILIUHBL QOpMUpYIOMCcsa KOMNemeHyuu,
HEOO0XOAMMBIE JIJISl U3yUEHUS CIETYIOINX AUCUUIUIMH U IPOX0XKIECHUS NPAKTHK:
o [Ipeoounnomuasn npakmuxa
e [loozomoska Kk coaue u coaua 20cyo0apCmeeHH020 IK3AMena
e [loocomoséka K  npoyedype  3awumvl U 3AWUMA  GbINYCKHOU
KeanupuxayuoHuou pabomaol

2. CTPYKTYPA JUCIIUITJINHBI

Cmpyxkmypa oucuyunaunot « Mexcoynapoonlii MapKemunz Ha
AHZUTICKOM A3bIKE
0J1 04HO-3A0UHOUL OopMblL 00yUeHUA

OO6mast TpymoEMKOCTh AWCIMUIUIMHBI cocTaBmser 3 3.e., 108
akaJeMHYeCKHUX Jaca (OB).

O6bemM gucruIuMHEBl B (OpME KOHTAKTHOW pPabOTHI 0O0yYaromuxcs ¢
MearOrMIeCKUMU paOOTHUKAMU U (WJTH) JIWIIAMH, TIPUBIICKAEMBIMH K PeaTU3aIiu
oOpa3oBaTeIbHOM TPOTPAMMBI HAa HHBIX YCIOBHUSAX, NPH TPOBEACHUU YYCOHBIX
3aHATHI:

Cemec | Tun y4eOHBIX 3aHATUH Konunuects
Tp 0 4acoB
4 Jlexumm 8
4 Cemunapsl/nabopaTopHbie pabOThI 16




\ Bcero: \ 24

O6bem gucuuIuiMHbl (Monayns) B (opMe CcaMOCTOSTENbHOW paboThI
oOyyJaromuxcs coctaBisieT 84  akaJeMHUUYeCKuX yaca(oB).

Cmpykmypa oucyuniaunovt «MexucoyHapoOHblii MapKemuHz Ha
AHZTUTICKOM A3bIKE»
0715 3a04HOU hopmbl 0OyueHun

O6miass  TpyIOE€MKOCTh AUCHUIUIMHBI cocTaBiaser 3 3.6, 108
aKaJeMHYEeCKHX Jaca (OB).

O06beM auCIUIUIMHBI B (OpME KOHTAKTHOM paboOThl OOydYaroOUUXCs C
nearornuyecKuMu pabOTHUKAMU U (MJIU) JIUIIAMU, PUBIIEKAEMBIMU K pPean3aliuu
o0pa3oBaTeIbHON TMpOrpaMMbl Ha HWHBIX YCJIOBUSX, NMPU MPOBEICHUH Y4YEOHBIX
3aHSTUN:

Kypce Tun yueOHbBIX 3aHATUN KosmmuecTs
0 4acoB
2 Jlexkimn 4
2 CemuHapbl/nabopaTopHbie pabOTHI 8
Bcero: 12

O6beM auCIUIUIMHBL  (MOAyJsi) B (opMe caMOCTOATENbHOW paboThI
oOydJaromuxcs coctapisger 96  akageMUYecKHuX daca(oB).

Course structure «International marketing in English language»
for part-time students
The total labor intensity of the disciplineis _3  s.e., 108 academic hours

(s).

The volume of discipline in the form of contact work of students with teaching
staff and (or) persons involved in the implementation of the educational program on
other terms, when conducting training sessions:

Year Type of studies Hours
4 Lectures 8
4 Seminars 16
Total: 24

The volume of discipline (module) in the form of independent work of students is
_ 84 academic hours(s).

Course structure «International marketing in English language»
for distance-learning students



The total labor intensity of the discipline is _3__ s.e., 108 academic hours (5).
The volume of discipline in the form of contact work of students with teaching
staff and (or) persons involved in the implementation of the educational program
on other terms, when conducting training sessions:

Year Type of studies Hours
2 Lectures 4
2 Seminars 8
Total: 12

The volume of discipline (module) in the form of independent work of students is
_96__ academic hours(s).

3. COAEPKAHME JNUCIUIIJINHBI

PA3JIEJI 1. MexxnyHapoaHbIi MAPKETHHI: CYIIHOCTH M MOHSITHS.
I'nodanu3zamusi 3xonomuku. THK.
International marketing — basics. Globalization of economy. TNC

The object, aim and tasks of the course. Reasons for internationalization. Basic
notions of international marketing. International marketing and its role in business
expansion. Stages of internationalization.

Globalization of economy. International companies. TNC (transnational
corporations).

International marketing in Russia.

PA3JIEJI 2. ®akTOopbl KOHKYPEHTOCIOCOOHOCTH HA MEKIYHAPOXHBIX
pbriHkax. Cpega MeXIyHApPOIHOT0 MAPKETHHIA.

The environment of international marketing. Factors in international
marketing. Controllable and uncontrollable factors. Types of competing forces
operating in international markets.

International marketing and features of its environment. Economic
environment: classification of countries, reflecting their specificity and factors of
competitiveness. Political and legal environment of international marketing. Types
of trade barriers. Quotas on exports. Quotas on imports. Advantages and
disadvantages of internationalization of the enterprise. Cultural environment.
Classification of business cultures, their attributes and manifestations in
international marketing and business. The composition of the cultural environment
affecting international business. Influence of characteristics of national cultures on
the effectiveness of management and marketing abroad. The impact of national
cultures on the behavior styles of firms in international markets.

PA3JIEJI 3. MapkeTHUHIOBbIe MCCJCAOBAHUS Ha 3apy0e:KHBIX PbIHKaX:
CYLIHOCTh, KIaccupukanms, NpodjieMbl OLICHKU U BbIOOpa.
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Marketing research in foreign markets: the essence, classification,
problems of evaluation and choice.

Specifics of marketing research in international markets. Classification of
commodity markets in international marketing. International markets: problems of
evaluation and choice. Factors affecting the measurement of the capacity of the
market of possible exports. Criteria of attractiveness of the country market: market
capacity; growth of the country market; structure of consumers; price range;
purchasing power of consumers: market accessibility; political and economic risks
of country markets. Factors affecting the intensity of competition and affecting the
level of competitiveness of companies.

Benchmarking as an effective direction of market research in foreign
markets. Definition and essence of benchmarking. Aims and objectives of
benchmarking. Conducting benchmarking research.

PA3JIEJI 4. LlenooOpa3oBaHue B MeKAyHAPOJIHOM MapKeTHHIe.
Pricing in international marketing
Price and non-price competition in international markets. Price :quality ratio
in international market.
Pricing in international marketing, specific characteristics in various markets.
Development of the pricing policy. Pricing strategies. Price adjustments.
Terms of sale and terms of delivery in INCOTERMS-2020. Export price
escalation. Customs duties, freight charges, insurance.

PA3JIEJI 5. MexkayHapoaHble MAPKETHHIOBble KOMMYHUKALMH: CYIIIHOCTh H
cnenuduka.
International marketing communications: the essence and specificity.

International communication strategies.  Structure and types of
communications, their features and management. Means of marketing
communications. Strategies of personal and impersonal communication. Costs of
communication.

New communication technologies.

Personal contacts in international marketing: their varieties, areas of
application and tools. Complex forms of communication. Fairs and exhibitions.
Effective sales. Improvement of the exposition. Culture of marketing
communications

PA3JIEJI 6. Pacnpenenenne B Me:KIYHAPOAHOM MapKeTHHTE.
Distribution in international marketing

Distribution channels in international marketing. Choice and creation of
dictribution channels. Intermediaries. Criteria for the choice of intermadiaries.
Integrated logistics in international marketing. Modern transposrtation solutions.
Global retailers.



4. OBPA3OBATEJIBHBIE TEXHOJIOI'MHN

Jlnst mpoBeneHUss y4eOHBIX 3aHSITHM 1O JUCHMIUIMHE UCIOJIB3YKOTCS
pasnnuHble o0pa3oBaTeIbHbIE TEXHOJOTUU. [[Isi opraHu3anuu yueOHOro mporecca
MOXET OBITh HCIIOJIL30BAHO JJIEKTPOHHOE OOydeHHe U (WJIu) JUCTAHI[MOHHBIC

o0pa3oBaTeNbHbIE TEXHOJIOTHUH.

OopazosamenbHble MexXHOI02UU,

pCaIn3yCMBIC B IPOTrpaMMC NUCIHUITIIMHBI ((Me)KILYHapOI[HBIﬁ MAapKCTHUHI' HA

AHTJIMHCKOM SI3bIKE» JJII OYHO-3a04HOM (hOpMBI 00yUEHUs

Ne Brmbt yueOHoi HNndpopmanronHsie u
1/ HaumenoBanue pazaena paboTE! 00pa3oBaTeIbHbIE
I TEXHOJIOTUU
1 2 3 3)
1. |MexnyHnapoanblii Mmapketunr: |Jlekuus 1. Beoounas nexyus
CYITHOCTH W TIOHSTHS.
I'moGanu3anust S)KOHOMHUKH. Cemunap 1. Jluckyccus
THK. Onpoc na cemunape
CamocrositrensHass | Koncyremuposanue
pabota
2. |DakTopsl Jlexums 1 Jexyus susyanuzayus
KOHKYPEHTOCIIOCOOHOCTH Ha
MEXTyHApOJHBIX PHIHKAX. Cobeceodosanue
Cpena MexyHapoaHoro | CemuHap 2 Hayunoe cooowenue
MapKEeTHHTA. (Ooxnao unu pegepam)
Koucynomuposanue no
n0020MO8Ke HaAYYHO20
CamocrosTenbHas  |coobuenus
paboTta
3. |MapkeTtuHroBsle uccienoBanus |Jlekuus 2 Jlexyus ¢ snemenmamu
Ha 3apyOEKHBIX PHIHKAX: 0bpamuoll cesa3u
CYIIHOCTb, KJIacCU(PHKAIHS,
po0JIeMbl OLIEHKH U BbIOOpA. Cobeceoosanue
Cemunap 3,4. Onpoc na cemunape
Koncynomuposanue
CamocrosTenbHas
pabota
4. \llenoobpa3oBanue B|JIexums 3. Jlexyus
MEeXIYHApOJHOM MapKETHHTE.
Cobeceoosanue
Cemunap 5,6. Onpoc Ha cemunape
CamocrostensHas  |Koncynemuposanue
paboTa
5. |MexayHapoaHbIe Jlexuus 4. Jlexyus c snemenmamu
MapKETHUHTOBBIC 06pamuoll cés3u
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KOMMYHHUKauu: cymHocts u|Cemunap 7,8 Cobeceoosanue
cnenuduka. Onpoc Ha cemunape
CamocTrosTenbHas
pabota Koncynomupoeanue
6. |Pacnipenenenue B Jlexuus 5. Jlexyus
MEXTYHAPOIHOM MapKETHHIE
Obcysrcoenue HayuHbLX
Cemunap 9, 10. 00K1a008 u peghepamos
Tecmuposanue
CamocTrosTenbHas
pabota Koncynomupoeanue no
Nn0020MO8Ke HAYYHO20
00K1a0a
OopazosamenbHble mexXHo102UU,
PCAIM3yCMBIC B IIPOIrpaMMC THUCIHUITIIMHBI ((MC}I()IYHapO)IHBIﬁ MAapKCTHUHI Ha
AHTJIMNCKOM SI3bIKE» JJIs 3a04HON (hOPMBI 00YUEHUSI
Ne Brtbt yue6Hoi UndopmannonHsie u
1/ HaumenoBanue paznemna 00pa3zoBaTebHBIC
paboThl
I TEXHOJIOTUU
1 2 3 5
1. |MexnayHapoaasiii MapkeTur:  |Jlekmus 1. Beoounas nexuyus
CYUIHOCTb U MOHSTHUS.
I'nmoGanuzamnus dJKOHOMUKH. CaMocTosTeNnpHas
THK. pabota Koncynemuposanue
2. |DakTopsl Jlexums 1 Jexyus-susyanuzayus
KOHKYPEHTOCIIOCOOHOCTH Ha
MEXTYHApOIHBIX PHIHKAX. Cemunap 2 Cobeceodosanue
Cpena MEXAYHApOIHOTO
MapKeTHHTa. CamocrosrensHas  |Koxcynomuposanue
pabota
3. |MapkeTtunroBsle uccienoBanus |Jlekuus 2 Jlexyus ¢ snemenmamu
Ha 3apyOeKHBIX PHIHKAX: 0bpamuoli ces3u
CYIIHOCTb, KJIacCHU(PHKAIHS, Cemunap 2 Cobeceoosanue
poOJIEMBI OIICHKH U BBIOOPA. Onpoc na cemunape
CamocrosarensHas  |Koxcyromuposanue
pabora
4. (IlenooOpazoBaHue B|JIekuus 3. Jlexkyus
MEeXIYHApOJHOM MapKETHHTE.
Cobeceoosanue
Cemunap 3 Onpoc Ha cemunape
CamocrosarensHas  |Koxcyromuposanue
paboTa
5. |MexayHapoaHbIe Jlexrus 4. Jlexyus c snemenmamu
MapKETHUHTOBBIC 06pamuoll c6s3u
KOMMYHHKAIIUU: CYIIHOCTh U
cnenuguka. Cemunap 4 Cobecedosanue

Onpoc na cemunape
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CamocrositenvHas | Koncynrsmuposanue
pabora
6. |Pacnipenenenue B Jlexyus
MEXIYHAPOIHOM MapKETHHTE

Cemunap 4.

Koncynomuposanue no
CamocrosTenbHas  |n0020mosKe HAYYHO20
pabota doknada

5. OHEHKA INTAHUPYEMBIX PE3YJIbTATOB OBYUYEHUA

5.1. Cucrema onleHNBaHUA

[Ipu onleHUBAaHUU yCmMHO20 ONpoca u yyacmus 6 OUCKYCCUuu Ha CeMUHapax
YUUTBIBAIOTCSI:
- CTETEHb pacKpbITUs TeMbl BhIcTyIieHus (0-2 6amna);
- 3HAaHWE COJIepKaHUsi OOCYKIaeMbIX MpPOOJIEM, YMEHHE HCIIOJIb30BaTh paHEe
M3YUYCHHBIN TEOPETUUCCKUI MaTepuall U TepmuHoioruto (0-2 6amna).
- CTHJIb | JIOTHKA U3JIOKEHHS MaTepuaa, rpaMoTHOCTh peun (0-1);

[Ipu oyenxe pegpepamos u nayunvix 00K1a006 YINTHIBACTCS
- TMOJHOTa W TOYHOCTH PACKPBITUS HCCIIEIOBaHUS, IMPaBUIBHOE OIpeelieHre
o0beKTa u npeamMeta uccieaoanus (0-5)
- CTETIeHb CTPYKTYPUPOBAHHOCTH MaTepuaia U HaydHocTH u3nnoxxeHus (0-2)
- oopmienue paboThl (HanMuMe BBENEHHUSA, 3aKIIOUEHHUS, OCHOBHBIX DPAa3eioB,
crucka uteparypsl) (0-3)

Kpurepun o1ieHKH OTBETOB NPU MeCmupo8aHulL:

- IPaBUJIBHBIN OTBET — 1 Gan.
- HeTIpaBWJIbHBIN 0TBET — () OasUIoB.

®opma KOHTPOJIS Makc. Koau4yecTBO 0aIoB
3a onHy Bcero
paboTty
Tekyunii KOHTPOJIb:
- y4acCTHE B AUCKYCCHH 3 Oamna 9 GanoB
- OIIPOC HAa CEMHUHApE 4 6amta 20 GaimoB
- Hay4YHBIH TOKIa 10 6ayutoB | 20 OasuioB
- TECTUPOBaHUE 11 GammoB | 11 Gamnos
IIpomexyrouHas aTTecTanus 40 6annoB
(3auer ¢ o1eHKO)
HToro 3a cemecTp (AUCLUIIUHY) 100 6amioB
[lonyueHHblii  COBOKYNHBIM  pe3ynbTaT (Makcumym 100  OamioB)

KOHBEPTHUPYETCS B TPAAUIMOHHYIO IIIKATY OLIEHOK U B IKAJIY OLEHOK EBponenckon
cucteMbl nepeHoca u HakoruieHus: kpeautoB (European Credit Transfer System;
nanee — ECTS) B cOOTBETCTBUHU C TaOIHUIICH:
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100-6anrvnan Tpaduyonnan wxana Ulxana
wKana ECTS
95 - 100 A
8394 OMAUYUHO B
68 — 82 Xopouio 3aumeno C
56 — 67 5 D
50 55 VO081emMEOPUMETbHO E
20— 49 FX
0_19 HeYO081eMEOPUMENbHO He 3aUmeHO =
Assessment system

When evaluating the oral questioning and participation in the discussion at
seminars, the following are taken into account:

- the degree of disclosure of the topic of the presentation (0-2 points);

- knowledge of the content of the discussed problems, ability to use previously
studied theoretical material and terminology (0-2 points).

- style and logic of presentation, literacy of speech (0-1);

When evaluating abstracts and scientific reports, the following is taken into
account:

- completeness and accuracy of research disclosure, correct definition of the
object and subject of research (0-5)

- the degree of structured material and scientific presentation (0-2)

Form of control Maximum points
For 1 Total

Current control:

- participation in discussion 3 points 9 points

- seminar questioning 4 points 20 points

- scientific report 10 points 20 points

- testing 11 points 11 points
Intermediate attestation 40 points
Total for semester (course total) 100 points

The resulting aggregate score (maximum 100 points) is converted to the
traditional grading scale and to the European Credit Transfer System (ECTS)
grading scale according to the table:

100 point scale Traditional scale ECTS scale
95 - 100 excellent A
83-94 B
68 — 82 good passed C
56 — 67 . D
50 55 satisfactory E
200:{199 unsatisfactory Not passed FFX
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5.2. Kputepuu BbICTABJICHHS OLEHKH IO JUCHUIIHHE

Banany/
Ml xana
ECTS

OueHka nmo
MUCHUILINHE

Kpurepuu onenku pe3yjJbTaToB 00y4eHHs M0 AUCHHUILINHE

100-83/
A,B

«OTIIMYHOY/
«3a4TEHO
(oTim4HO)»/
«3a4TEHO»

BrictaBnsiercst oOyuaromemycs, eciu OH riIy00KO U TPOYHO
YCBOWJI TEOPETUUYECKUI U TPAKTUYECKUA MAaTEpUall, MOXKET
IPOJEMOHCTPUPOBATH 3TO HA 3aHATUSAX U B X0OJI€
IIPOMEKYTOYHOU aTTECTALlUH.

OO0yuaromuiicsi HICUEPIIBIBAOIIE U JIOTUYECKUA CTPOMHO
u3JIaraet ydeOHbIN MaTepua, yMeeT yBS3bIBaTh TEOPUIO C
IPAKTUKOM, CIIpaBIISIETCS C PELICHUEM 3a]1a4
npodeccuoHanbHOM HalPaBJIEHHOCTH BHICOKOTO YPOBHS
CJI0HOCTH, MPAaBUIHLHO OOOCHOBBIBAET MPUHSATHIE PELLICHUS.
CB0001HO OpUEHTHPYETCS B yueOHOU U TTPOPeCcCHOHAIBHON
JaUTEepaType.

OreHKa MO TUCIUTUTAHE BBICTABIISIOTCS 00yJaroImeMycs ¢
Y4ETOM PE3YNHTATOB TEKYILEH U MPOMEKYTOUHOM aTTECTAlH.
Komnerenmuu, 3akpeniaéHnple 3a TUCIUIITAHOM,
chopMupOBaHBI HA YPOBHE — «BBICOKHII.

82-68/

«XOpomIoy/
«3a4TEHO
(xoporo)y»/
«3aYTCHOY

BricTaBisieTcst oOydaromemycs, €CJIu OH 3HAET TEOPETUICCKUI
Y MPAKTUYECKUI MaTepHall, TPaMOTHO M IO CYIIECTBY M3JIaraet
€ro Ha 3aHATHUSAX U B XOJ€ MIPOMEXKYTOYHOU aTTeCTAllUH, HE
JIOTIyCKasi CyIECTBEHHBIX HETOYHOCTEH.

OO0yuaromuiicst MpaBUIHLHO MPUMEHSET TEOPETHUCCKHE
MOJIOKEHUS MTPU PEIICHUH TPAKTUYECKUX 33]1a4
npodeccuoHanbHOM HallPaBIEHHOCTH Pa3HOTO YPOBHS
CJIOHOCTH, BJIaJIe€T HEOOXOIMMBIMHU ISl 3TOTO HaBBIKAMU U
MpUEMAMU.

JlocTaTouHO XOPOILIO OPHUEHTUPYETCS B y4eOHOH U
npodeccuoHanpHOM TUTEpaType.

Onenka no JUCIUILIMHE BBICTABISAIOTCSA 00ydaromemMycs ¢
Y4ETOM PE3yJIbTATOB TEKYILIEH U MPOMEKYTOUHON aTTECTALUU.
Komnerenuuu, 3akperniéHHble 3a IUCHUILINHOM,
c(hOopMUPOBaHBI HA YPOBHE — «XOPOIIHII».

67-50/
D,E

«YIIOBJICTBOPH-
TEIbHOY/
«3a4YTEHO
(ynonerBopu-
TEJILHO)»/
«3aUTEHOY

BricTaBnsiercst o0y4daromemMycsi, €cii OH 3HaeT Ha 0a30BOM
YpOBHE TEOPETHUECKUN U MPAKTUUECKUI MaTepuall, JOMyCcKaeT
OT/IeJIbHBIC OIIMOKH MPHU €0 U3JI0KEHUU Ha 3aHATUSX U B XOJIE
IPOMEKYTOUHOM aTTecTaIiu.

OOyyaromuiics UCTIBITHIBACT OINpeIeIEHHbBIC 3aTPYAHEHUS B
MPUMEHEHUH TEOPETUUECKHUX MOJOXKEHUN MTPU pEeICHUN
MPAKTHYECKUX 33/1a4 Po(deccHoHaNbHOM HallPaBIeHHOCTH
CTaH/IAPTHOTO YPOBHS CIIOKHOCTH, BlIaZieeT HE0OXOIUMBIMH
JUIs 5TOTO 0Aa30BBHIMHM HaBBIKAMU U TIPUEMAaMHU.

JleMOHCTpHpYyeT JOCTaTOUHBIN YpOBEHb 3HAHUS y4eOHOU
JUTEPaTyphl MO TUCIUTUIAHE.

OreHka Mo JUCITUILIMHE BBICTABIISIOTCS 00yUYaomeMycs ¢
Y4€TOM PE3yJIbTATOB TEKYIEH U MPOMEKYTOUHON aTTECTAI[UU.
Komnereniuu, 3akpeniéHnble 3a AUCIUIUITMHOMN,
c(hOpMHUPOBaHBI HA YPOBHE — «IOCTATOYHBIN».




14

Banasl/ Ouenka no Kpurtepuu oneHkH pe3yjbTaToB 00y4eHUs MO JUCHUILINHE

Mkana AUCUMIITHHE

ECTS

49-0/ «HEYyJOBIETBOp | BricTaBmnsercs oOydaronieMycs, €ciid OH He 3HaeT Ha 6a30BOM

F.FX UTEITHHOY/ YPOBHE TEOPETUUECKUN U ITPAKTUYECKUN MaTeprai, T0IyCKaeT
HE 3aUTCHO rpyObIe OMMOKH MTPH €0 U3JI0KEHUH Ha 3aHITUSAX U B XOJIE

IIPOMEKYTOYHOU aTTECTALIUH.

OOyyaromuiics UCIIBITHIBAET CEPhE3HBIE 3aTPYIHEHUS B
IPUMEHEHUU TEOPETUUECKUX MOJIOKEHUN NPU PELIEHUH
NPaKTUYECKUX 337124 MPO(HEeCCHOHATTLHOW HAPABICHHOCTH
CTaH/IapTHOTI'O YPOBHS CJI0KHOCTH, HE BJIa/IeeT HEOOXOAUMBIMU
JUIS 3TOTO HAaBBbIKAMHU U IIpUEMaMH.

JemMoHcTpupyeT ¢pparMeHTapHbIe 3HaHUS Y4eOHOU TUTEPaTypPhl
110 TUCLUIUIMHE.

OneHka no JUCIUILIMHE BBICTABIISAIOTCS 00y4yaroniemMycs ¢
Y4ETOM pE3yJIbTATOB TEKYIEH U MPOMEXKYTOYHOM aTTECTALUH.
Komnerennum Ha ypoBHE «JIOCTATOYHBIN», 3aKPEIVIEHHBIE 32
JCLIUIIMHOM, HE CPOPMUPOBAHBI.

5.3. OueHouHbIE cpeAcTBa (MaTEePHUAJIbI) ISl TEKYLIET0 KOHTPOJIA
yCneBaeMoCTH, MPOMEKYTOYHON aTTeCTAIMH 00YYAIOUINXCS M0 TUCHHUTIJINHE

IIo utoram HN3YyUCHUA K&)K,Z[Oﬁ TEMBI ITPOBOIATCA YCTHBIC WM IMHCBMCHHBIC
OIMpPOChI B paMKaX KOHTPOJBHEIX BOIIPOCOB 110 AUCHUIIIIMHE.

Koumponavrwie sonpocwol no oucuunaune (IIK 1.1):

1.International marketing: the essence and role in the development of
entrepreneurship.
2.Globalization of economy and its influence on the international marketing.

3. The main categories of international marketing.

4.Stages of transition to international marketing.

5. stages of internationalization of the enterprise.

6. The activities of transnational corporations (TNC).

7.The place, role and importance of international marketing in a market

economy.

8.The environment of international marketing.

9.Factors operating in international marketing.

10. The economic environment: the classification of countries, reflecting their
specificity and factors of competitiveness.

11. The economic and political-legal environment of international marketing.

12.
13.
14.
15.

Types of trade barriers. Quotas for export. Quotas for imports.
Cultural environment and its role in international marketing.
International markets: problems of evaluation and choice.

The study of international markets based on the characteristics of

products; consumers; location.

16.

Evaluation and choice of the foreign market.
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17. Assessment of the attractiveness of various product markets.

18. Features of segmentation in international marketing.

19. The procedure for selecting a strategy when selling goods abroad.
Methods for assessing the competitiveness of the firm.

20. Interaction with foreign partners: the essence, problems, methods. .

21, Forms of capital flow.

22, The main forms of participation of entrepreneurs in international
markets.

23. Forms of entry of the enterprise to the foreign market.

24, Commodity policy of the enterprise: international aspect

25. Comparative analysis of commodity strategies used in international
markets.

26. International commodity strategies.

217, Pricing policy in international marketing complex.

28. Features of establishment of export prices in international trade.

29. Types of prices: contract prices, exchange quotations and auction
prices, reference prices, prices of price lists, index prices, offer prices, etc. 8
30. International INCOTERMS trade terms.

31. Firm pricing strategies.

32, Marketing strategies in international markets: the essence, problems of

implementation

Ipumepnvie membl 6blCWlV7’l]l€H1/l1/7 u 06CVDfCO€HT/ﬂ/7 HA cemunapax.

1.

International marketing environment: controllable and uncontrollable

factors.

2
3
4.
5.
6
7
8

Factors of competitiveness in the international market: a modern aspect.

International markets: problems of evaluation and choice.

Methods for assessing the competitiveness of the firm.

The procedure of market choice in international marketing.

Pricing in international marketing.

Features of establishment of export and import prices in international trade.
International distribution strategies.

Tembl HayuHblx 00KIA008 U (Unu) pedhepamos.
Kaxxnp1il cTyneHT moiydaer WHAUBUIYAIbHBIA BapUAHT IS pa3pabOTKu

Hay4HbulX 00K1a008 W TIPOBOJIUT WX TPE3EHTAIMIO B IMporecce 00ydeHHs.
[IpumepHBIE TEMBI TOKIIAI0B:

1. The analysis of the main factors determining the functioning of international
marketing.

2. The analysis of factors of external and internal environment of the
international marketing (on the example of the concrete enterprise).

3. The analysis of economic factors of environment of the international
marketing (on the example of the concrete enterprise).

4. Analysis of social and cultural factors of the environment of international
marketing (on the example of the concrete enterprise).
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o

The basic directions of researches in international marketing.

6. The analysis of the main factors of competitiveness of the enterprise
functioning in the international market.

7. The analysis of conjuncture factors in the world market (on the example of a
specific industry market).

8. Stages and methods of marketing research in foreign markets.

9. Macrosegmentation (by the example of concrete foreign market).

10.Micro-segmentation (on the example of the concrete foreign market).

11.Analysis of segmentation peculiarities in B2B market (specific goods market).

12.Analysis of peculiarities of consumer buying behavior in different countries
(case studies).

13.Non-price based competition in international markets.

14.Specifics of marketing communications in foreign economic activity.

15.The analysis of features of establishment of export prices in international
trade.

16.The analysis of pricing strategies when entering the foreign market (on a
concrete example).

17. Specifics of business negotiations in international business.

18.The choice of competitive strategy in international marketing (case study).

Ipumepor mecmoswix 3adanuu (IIK 1.1)
1. Which of the following belong to the cultural environment of international
marketing
a) Non-tariff barriers
b) Geography and infrastructure
¢) National laws
d) religion

2. What qualities are characteristic of TNCs:
a) high capital concentration
b) hard to tell the nationality
c) the assets are highly diversified
d) the owner manager the business activities of the company
e) high level of influence in economic environment

3. Field research is
a) collection and analysis of information from potential customers,
intermediaries, results of test sales etc
b) collection and analysis of all the data pertaining to the object of research
c¢) collection and study of publications in press
d) collection and analysis of official statistical data

4. Are there basic differences in principles and content of national and
international marketing?
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a) There are no substantial differences, there only difference is in the scale of
activities

b) There are basic differences because the aims and the tasks are completely
different

c¢) All the basics and the methodological foundations of marketing are the same, the
only difference is in environment and the ways of adaptation

5. Desk research is

a) Collection, analysis of all of the existing data pertaining to the
object of research that has not been collected specifically for the
specific task

b) Collection and analysis of the information that had never been
published earlier

c) Observation of groups of people, actions and situations

d) Research of customers knowledge of the product

6. Which factors make standardization strategy preferable:
a) Economies of scale
b) diversity of consumer needs
¢) Centralized operations management
d) Convergence of customers tastes

7. The “skimming” strategy is used when
a) The product is removed from the market
b) The company is entering a new market with an existing product
¢) There is a “pioneer” product
d) Discounted products are being sold

6. YYHEBHO-METOAUYECKOE U UTH®OPMAIIMOHHOE
OBECIIEYEHHUE JUCHUIIVINHBI

6.1. CiucoK NCTOYHUKOB M JINTEPATYPbI

HUcrouynuknu:

1. I'paxxnanckuii  komexkc  Poccuiickoit  @enepanuu. -Pexum  goctyna:
https://www.consultant.ru/document/cons_doc LAW 5142/

2. 3axoH PCOCP ot 22 mapta 1991 r. Ne948-1 «O KOHKYpEHIIUU U OTpaHUYCHUU
MOHOTOJIUCTHYECKOHN NeATeIbHOCTA Ha TOBAPHBIX PhIHKAX» (B pen. 3akoHa PO
oT 02 deBpas 2006 1. Ne(19-D3). Pexum JOCTyTa:
http://www.consultant.ru/document/cons_doc_LAW_51/

3. ®enepanbubiii 3akoH 0T 13 maprta 2006 r. Ne38-d3 «O pexmame». Pexum
nocryma: http://www.consultant.ru/document/cons_doc_LAW_58968/

4. 3akoH P® ot 7 deBpans 1992 r. No2300-1 «O 3amure npaB MoTpeOUTENECH
Pexwum moctyna: http://www.consultant.ru/document/cons_doc_LAW_305/



http://www.consultant.ru/document/cons_doc_LAW_51/
http://www.consultant.ru/document/cons_doc_LAW_58968/
http://www.consultant.ru/document/cons_doc_LAW_305/
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Jluteparypa oCHOBHasl

1.

MeXIyHapOIHBI MAapKETHHT : Y4COHMK W TPAKTHKYM JUIi  BY30B /
A. JI. AbGaes [u np.] ; moa penakuueit A. JI. AbaeBa, B. A. Anexcynuna. —

Mocksa :  U3zpgatensctBo  Opaiit, 2023. — 362c.—  (Boicuee
obpazoBanue). — ISBN 978-5-534-01169-2. — Tekcr : 3AEKTPOHHBIN //
O6pazoBarenbHas mathopma Opaiit [caiiT]. — URL:

https://urait.ru/bcode/511347

I'pomoBa H. M. MexKynbTypHbIE OTJINYKS B MPAKTUKE OU3HEeca : YueOHoe
nocobue. - 1. - MockBa ; MockBa : MznarensctBo "Maructp" : OOO
"Hayuno-uznarensckuii nentp MHOPA-M", 2018. - 164 c. - ISBN
9785977604598. [DJIEKTPOHHBIN pecypc] - URL:
http://znanium.com/go.php?id=934659

Kapnoga, C. B. Mexaynapoublii MapkeTusr : yueOnuk / C. B. Kapnosa. - 6-
e u3., nepepad. u norm. - Mocksa : JlamkoB u K, 2021. - 296 ¢. - ISBN 978-
5-394-04183-9. - Tekcr : ANEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/1232137

Jlamiko, C. . MexnyHapoausiii 0uzHec: PR u pexiamuoe neno : yueOHoe
nocobue / C.W. Jlamko, B.}O. Canpeikuna. — Mocksa : PUOP : UHOPA-M,
2021. — 171 c¢. — (Bpicmiee obOpaszoBanue: bakamaBpuart). — DOI:
https://doi.org/10.12737/20217. - ISBN 978-5-369-01589-6. - Tekct :
anekrponnbiit. - URL: https://znanium.com/catalog/product/1353317

Muxankus, B. A. MexayHapo bl Ou3Hec: YueOHoe mocodue / MuxaikuH
B.A. - Mocksa : Maructp, HUL] UH®PA-M, 2016. - 320 c. - ISBN 978-5-
9776-0233-4. - Tekct : AJIIEKTPOHHBIN. - URL:
https://znanium.com/catalog/product/538869

Mouceea, H. K. MexyHapoiHbIIi MapKETHHT U OM3HEC : yueOHOE TTocoOue
/ H. K. Mouceesa. - Mocksa : KYPC, HUL] MH®PA-M, 2019. - 272 c. - ISBN
978-5-905554-30-8. - TekcT : AIICKTPOHHBIM. - URL.:
https://znanium.com/catalog/product/1026456

Moprynos, B. 1. MexayHnaponnbiit MapkeTHHT : yuebuuk / B. 1. MopryHos,
C. B. MopryHnos. - 4-e usn., crep. - MockBa : M3gaTenbcko-TOpronas
koproparnust «JlamkoB u K°», 2020. - 180 c. - ISBN 978-5-394-03802-0. -
Tekct : anexTponnsiid. - URL: https://znanium.com/catalog/product/1091844

Xonpen, Hanmxen JIx. Kpocc-kynbTypHbiii MeHemxMeHT. Konuenmus
KOTHUTHBHOT'O MEHEHPKMEHTA: Y4uel. mocoOure I CTYICHTOB, 00 yJIarOmuXCs
no HampapieHuto 521500 «MenemxMeHT» u crenuaibHOocTIM 350400
«CBs13u ¢ obmecTBeHHOCTRION, 350700 «Pexnmamay / H.Jx. Xommen; Ilep. ¢
anri. ox pex. npod. b.JI. Epémuna. — M. : KOHUTU-JAHA,2017. — 384
c. (Cepus «3apyb6exnbiii yaeouuk») - ISBN 978-5-238-00886-4. - Tekcer :
anekrponnbit. - URL: https://znanium.com/catalog/product/1028506

JlutepaTypa 10n0oTHUTENbHAS


http://znanium.com/go.php?id=934659
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. TomoycoBa, E. C. Kpocc-kynbrypHblii MeHemkment = Cross-cultural
management : yuebnoe nocobue / E. C. ['onoycoBa ; M-Bo oOpa3oBaHus u
Hayku Poc. ®enepanuu, Ypain. denep. yH-T. - Exatepunoypr : Msza-Bo
VYpansckoro yn-ta, 2017. - 76 c. - ISBN 978-5-7996-2189-6. - Tekcr :
anekrponnbii. - URL: https://znanium.com/catalog/product/1938951

. Jlamko, C. Y. MexnyHapoaHsie neperoBopsl : ydeoHoe mocobue / C.H.
Jlamko, M.0. MapteiHenko. — Mocksa : PUOP : UHOPA-M, 2021. — 132
C. — (Briciee oOpa3zoBaHue: bakanaBpuar). —
https://doi.org/10.12737/19593. - ISBN 978-5-369-01573-5. - Tekcr
anekrponnbiit. - URL: https://znanium.com/catalog/product/1815499

. MexnayHapoaHblii MapKkeTHHT : yueO. mocobue/ moa obur. pen. npod. H.A.
Haranerpsinua. — M. : By3osckuii yue6nuk : UTHOPA-M, 2018. — 292 c. -
ISBN  978-5-9558-0219-0. - Tekcr : oanekrtponusii. - URL:
https://znanium.com/catalog/product/959992

. Parynuna, 1O. B. Mexnynapoanas toprosis : yueOnuk / FO.B. Parynuna,
H.A. 3aBanbko, B.O. Koxwuna. - M. : Ansdpa-M :MHOPA-M, 2019. - 272 c. -
(bakamaspuar). - ISBN 978-5-98281-398-5. - Tekcr : anektponHsiii. - URL:
https://znanium.com/catalog/product/1009072

. apkoB, @®. WM. KoMMyHHKOJOrHS : OJHUUKIONEAUYECKHN CIIOBAph-
crpaBoyHuk / ®@. WM. [llapkos. - 6e¢ u3a. - Mocksa : 3maTenbcko-Toprosas
koprnopamust «JlamkoB u K°», 2023. - 766 c. - ISBN 978-5-394-05309-2. -
Tekcr : anexTponnsiid. - URL: https://znanium.com/catalog/product/2082724

6.2. Ilepeyenn pecypcoB HHGOPMAIMOHHO-TEJIEKOMMYHUKALIMOHHOM CeTH
«AnTepHeT.

HarronasbHas snexrponHas oubanorexka (HOB) www.rusneb.ru

ELibrary.ru Hayunas snextponnas oubanoreka Www.elibrary.ru
DnexTponHas oubmmoTteka Grebennikon.ru www.grebennikon.ru

6.3. IIpoeccuonanbHbie 0a3bl JAHHBIX U HH(POPMALMOHHO-CIIPABOYHbIE
CHCTEMbI

Hoctyn k mpodeccruonansHbIM 6a3aM qaHHbIX: https://liber.rsuh.ru/ru/bases

Nudbopmarimonapie CipaBOYHbBIE CUCTEMBI:
1. Koncynperant Ilntoc
2. TapanTt

7. MATEPUAJILHO-TEXHUYECKOE OBECIIEYEHUE
TACHUTITAHBI.

I[JIH oOecrieueHus JAUCHUILIMHBI HCIIOJB3YCTCA MATCPHUAIbHO-TCXHHNYCCKAsd

0aza 00pa30BaTEIBLHOTO YUpEXKACHUS: Yy4eOHble ayIUTOPUHU, OCHAIIEHHBIC
KOMITBIOTEPOM U MIPOCKTOPOM JJIsI IEMOHCTPALIMK YUEOHBIX MaTEepPHUAIIOB.


https://znanium.com/catalog/product/1009072
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CocTtaB nporpaMMHOT0 00eCreUeHu s :
Windows

Microsoft Office

Kaspersky Endpoint Security

8. OBECIHHEYHEHUE OBPA30BATEJIBHOI'O NTPOLUECCA JAJIs JIMIL C
OI'PAHUYEHHBIMH BO3ZMOKHOCTAMMU 310POBbS

B xome peamm3anuu = AUCUMIUIMHBL  HCIIOJIB3YIOTCA  CIELYIOLINUE
JIOTIOJTHUTENIbHBIE ~ METOJbl OOY4YeHUSs, TEKYIIEro KOHTPOJS YCIEBAEMOCTH H
OPOMEXYTOYHOM  aTTecTallMM  OOydYalolMXcsi B 3aBUCUMOCTH  OT  HUX
UHAUBUAYAJIbHBIX OCOOEHHOCTEM:

® IS CJIETIBIX M CJIA0OBHSAIINX

- JeKIuu opOpPMIISIIOTCST B BUJIE IJIEKTPOHHOTO JIOKYMEHTA, JIOCTYITHOTO C
MTOMOIIIbIO0 KOMITBIOTEPA CO CIICIMAIU3UPOBAHHBIM NMPOTPAMMHBIM 00€CTICUCHUEM

-  TIMCBbMEHHBIC  3aJlaHUsl  BBINOJIHSIOTCS ~ Ha  KOMIIBIOTEPE  CO
CIIeUATIM3UPOBAHHBIM MPOTPAMMHBIM 00€CTICUCHUEM, HJIM MOTYT OBITh 3aMEHEHBI
YCTHBIM OTBETOM;

- o0ecreunBaeTCs UHAUBUAYaIbHOE paBHOMEPHOE ocBelnieHue He meHee 300
JIFOKC;

- IS BBINOJIHCHHUS 3aJaHus TPH HEOOXOAUMOCTH MPEIOCTABISICTCS
YBEJIUYUBAIOIICE YCTPOMCTBO; BO3MOXKHO TaKXe€ WCIIOJIb30BaHUE COOCTBEHHBIX
YBEJTUIMBAIOIINX YCTPOMCTB;

- MUChbMEHHBIE 3a1aHUsT 0QOPMIISIOTCS YBEIUYCHHBIM HIPUPTOM;

- DK3aMEH W 3a4€T MPOBOATCA B YCTHOW (hopMe WM BBITIOITHSIIOTCS B
MUCbMEHHOM (hopMe Ha KOMITbIOTEpE.

® IS TIYXUX M CIaOOCIBIIIAIINX:

- Jekimuu  OoQOPMIIIOTCS B BHJIE OJEKTPOHHOIO JIOKYMEHTa, JHO0O0
IPEIOCTABIISICTCS 3BYKOYCHJIUBAOIIAS ammaparypa WHIMBHUYaJbHOTO
MOJIE30BAHMS;

- TIMCbMEHHBIC 3aJaHUsl BBIMOJIHAIOTCS Ha KOMIIBIOTEPE B IHCHMEHHOM
dopme;

- 9K3aMeH W 3a4ET MPOBOMATCSA B NMUCBMEHHON (hopMe Ha KOMIIBIOTEPE;
BO3MOJKHO IPOBEJICHHE B (hOPME TECTUPOBAHHUSI.

® IS JIUIL C HAPYIICHUSAMH OIOPHO-JIBUTAaTEIIFHOTO ammapara:

- JeKIuu opOPMIISIIOTCS B BHJE IJICKTPOHHOIO JIOKYMEHTA, JIOCTYITHOTO C
MOMOIIbIO KOMITBIOTEPA CO CHEIUATIM3UPOBAHHBIM MPOTrPAMMHBIM 00€CTICYEHUEM;

-  NHCBMEHHBIE  3a/JlaHUS  BBIMOJHSIOTCA  HAa  KOMIIBIOTEpE  CO
CIIeIHAIM3UPOBAHHBIM ITPOTPAMMHBIM 00CCTICUCHUEM;

- DK3aMeH W 3a4éT MPOBOJATCS B yCTHOW (opMe WM BBHITIOIHSAIOTCS B
MKUCbMEHHOM (hOpME Ha KOMIBIOTEPE.

[Ipy HEOOXOOMMOCTH MpPEAyCMATPUBACTCS YBEIMYCHHUE BPEMEHH IS
IMOATOTOBKH OTBETA.
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[Tpouemypa mpoBeneHUS TMPOMEXKYTOUHOW ATTECTAIMH TSI O0YJarONTUXCS
YCTaHABIMBAETCA ¢  Yy4ETOM WX  HHAUBUAYAIBHBIX  MCUXO(PU3UUYECKHUX
ocoOeHHocTel. [IpomexxyTouHasi arTecTanus MOXET MPOBOJUTHCS B HECKOJBKO
ATAIMoB.

[Ipy TpoBemeHWHM TPOUENYPHl OICHUBAHUA PE3YIbTATOB OOYUCHHSI
MIPEeIyCMaTPUBACTCS UCIIOJIB30BAHUE TEXHUUECKUX CPEJICTB, HEOOXOAMMBIX B CBS3U
C WHIUBUIYaJbHBIMH OCOOCHHOCTSMHU OOYYarOIMUXCS. DTH CPEJCTBA MOTYT OBIThH
MPEIOCTABICHBl YHUBEPCUTETOM, WM MOTYT HCIOJIb30BaThCsl COOCTBEHHBIC
TEXHHUYECKHUE CPEJICTBA.

[TpoBeneHue poLeIyphl OIICHUBAHUS PE3YIbTATOB 00YUEHUS JTOMYCKACTCS C
MCII0JIb30BaHMEM JIMCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTHH.

OGecrieunBaeTcsi JMOCTYn K HMH(POPMAIMOHHBIM M OuOIHorpaduuecKkum
pecypcam B cetu MuTepHeT nns  Kaxaoro oOydaromerocss B (opmax,
aJanTHPOBAHHBIX K OTPAHMYCHUSIM X 3JI0POBbSI M BOCIIPUATHS HH(POPMAIUH:

® IS CJICTIBIX U CJIA0OBHISIINX

- B IIEYATHOU (popMe YBEIIMUYCHHBIM HIPpU(PTOM;

- B (popMe DIIEKTPOHHOTO JIOKYMCHTA;

- B popme aynuodaiina.

® Uil TIYXHX U CIa0OCIBIIIAIINX:

- B IIe4aTHOM opme;

- B popMe AIIEKTPOHHOTO TOKYMEHTA.

e I OOyYaIOIIMXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATEIBHOTO anmapara:

- B IIe4aTHOM opme;

- B popMe AIIEKTPOHHOTO TOKYMEHTA;

- B popme aynuodaiina.

YyeOHbIC ayauTOpHH I BCEX BHUIOB KOHTAKTHOM M CaMOCTOSTEIBbHOU
paboThl, HayyHas OMOIMOTEKAa W HHBIE TMOMEIICHHS JJii OOYYECHHS OCHAIICHBI
CHeIUaIbHBIM 000PY0BAHUEM M YI€OHBIMU MECTAMHU C TEXHUYECKUMHU CPEJICTBAMHU
oOyJeHus:

® IS CJICTIBIX U CTTA0OBHUISAIINX:
- YCTPOMCTBOM 151 CKaHUpoBaHus U uTeHus ¢ kamepoir SARA CE;
- nuciuieeM bpaiing PAC Mate 20;
- npuHTepoM bpaiinsg EmBraille ViewPlus;
® IS TIyXUX U CIIA0O0CIBIIIAINX
- aBTOMATU3UPOBAHHBIM PA0OYMM MECTOM JUIsl JIFOJIEH C HapyIIeHUEM
CyXa M ci1aboCIbIIIAIINX;
- aKyCTUYECKHH YCUJIUTENb U KOJIOHKHU;
e sl OOYYAIONIUXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATEIBLHOTO anmapara:
- TIEPEABMKHBIMU, PETYIUPYEMBbIMH dproHoMUYecKkumMu naptamu CU-
1;
-  KOMITBIOTEPHON TEXHUKOW CO CHENUaIbHBIM MPOTrPAMMHBIM
obecrieueHUEM.
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9. METOANYECKHUE MATEPHUAJIbBI

9.1. Ili1aHbI CEMUHAPCKHUX 3aHATHIA.

CeMuHapckue 3aHiATHS 1O AMCUUIUIMHE «MeXAyHapoJHbI MapKETUHI Ha
AHTJIMHACKOM $I3BbIKE» JJI CTYJEHTOB (paKyIbTeTa YHpPABICHMS, 00y4YarOUIUXCs 110
HamnpaBieHuto noArotoBku 38.04.02 «MenemxMeHT», NpoQuiib «YmpaBieHUE
MapKeTUHIoM» obecrneunBaroT mnpenojaBanve B cootBerctBUM ¢ OI'OC BO u
yueOHbIM m1anom Ol

Tembl ceMHHApCKUX 3aHATHH OTpa)aroT MOCIEAOBATEIbHOCTh HN3YUYECHHUS
JUCIUIUIMHBI B COOTBETCTBUE C pabouell MporpaMMoi U BHIOPAHBI UCXOIS U3 UX
3HAYMMOCTH JUIsl UW3Yy4YeHHs JucuuiuinHbel. Ha cemuHapax oTpabaThiBaoTcs
HanboJee BaXKHbIE TEOPETUUECKHE ACTIEKThI IUCIMIUINHBI, 8 TAK)KE TUIIOBBIE 33]1a4H
U CHUTyallud, KOTOpbIE TOSBISIOTCS B XOJI€ peau3ali MEXIYHApOIHON
OpEeHIMHTOBOM JEATEIBHOCTH.

[Ipy MOATOTOBKE K 3aHIATHIO CTYAEHT JOJDKEH O3HAKOMUTHCS C TUIAHOM
CeMUHapa, MOBTOPUTh TEOPETHUUECKUN MaTepual Mo JaHHOW TeMe Ha OCHOBAHHUH
KOHCIIEKTOB  JIEKIIMM,  pPEKOMEHAYeMOH  JHUTepaTypbl U  JJIEKTPOHHBIX
oOpa3oBaTeibpHBIX pecypcoB. B Xxone cemuHapoB Ha 0a3ze caMOCTOSITEIbHOM
MOJIFCOTOBKHM 00YYaIOLIUNACS BBITIONHSAET TEOPETUUECKUE U IPAKTUUECKUE 3aaHUs, B
X0/1€ 00CYXA€HHS KOTOPBIX OLIECHUBAIOTCSI HAaBBIKM B 001acTU MPO(HeCcCHOHATBHOM
IOJTOTOBKH.

TEMATUYECKUE PA3JIEJIbl CEMUHAPCKUX 3AHSTHIA.
Tema Nel : MeskayHApOIHBIN MAPKETHHI: CYIIIHOCTb U NMOHSATHS.
I'nodanuzanus 3xonomuxu. THK.

Bonpocs 1151 00CyKaeHMs
1. Kakue ¢hakTopbl 0Ka3bIBAIOT BIMSHUE HA MEXIYHAPOIHBIN MapKETHHT?
2. U3 xakux 3TamoB COCTOUT MPOIECC EPEX0aa MPEAIPHUITHS K TII00TBHOMY
MapKETUHTY?
3. Kakosa criennduka MexayHApOIHOTO MAPKETUHTA POCCUUCKHUX TIPEATPUATAN
U 4eM 00yCJIOBIIeHa dTa crenupuka?
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Tema Ne 2: ®aKkTOpBI KOHKYPEHTOCIIOCOOHOCTH HA MEKAYHAPOAHBIX PhIHKAX.

Cpena MeKIyHAPOJIHOI0 MAapPKEeTHHIA.

Bomnpocs! aist 00Ccy:KkaeHus:

1.

a bk~ wn

Onpenenure NOHIATHE KOHKYPEHLIUU U €€ 0OCOOEHHOCTH Ha MEKIyHAPOIHOM
PBIHKE.

Ha3zoBute 0CHOBHBIE CUIIBI, ONIPEIECIISIONIME KOHKYPEHIHUIO.

KakoBbl ocHOBHBIE (haKTOPBI KOHKYPEHTOCTIOCOOHOCTH ?

Uto Takoe KOHBIOHKTYpPA pbIHKA?

PackpoiiTe noHATHS BHEIIHEW U BHYTPEHHENW CPEIBI MEKIYHAPOIHOTO
MApKETHUHTA.

HazoBute u packpoiite S5KOHOMHUYECKHE (PAKTOPHI CPeIbl MEKTYHAPOTHOTO
MApKETUHTA.

HazoBute u packpoiTe MOIUTUKO-TIPABOBBIE (PaKTOPBI CPEIbI
MEXKIYHAPOJHOTO MapKETHHTA.

OxapakTepu3ynTe COlMAIBHO-KYIbTYpHBIC (PaKTOPHI, BIMSIONINE HA
MapKETUHTOBYIO JIESATEIBHOCTD.

[lepeuncnure U oxapakTepU3yiTe MPUPOIHO-KIMMATUYECKUE U
reorpaguyeckue (HakToOpbl, BIUSIONINE HA MAPKETUHTOBYIO IS TEIbHOCTD.

Tema Ne 3: MapkeTHHroBbI€e MCCJI€0OBAHUS HA 3apy0eKHBIX PHIHKAX:
CYLIHOCTb, KJIacCHu(pUKaNUs, NPo0JIeMbl OLIEHKU U BbIOOpa

Bonpocs a1 00cyKaeHMs

1. PackpoiiTe OHATHE U CTIENU(DUKY MEXKITYHAPOIHBIX MAPKETHHTOBBIX
VCCIICIOBAHU.

2. KakoBbl OCHOBHBIE HApPaBICHUS MCCIECIOBAHUN B MEKyHAPOTHOM
MapKeTHHTEe?

3. KakoBbI OCHOBHBIE 3TaIbl TPOBEICHNUSI MAPKETHHTOBOTO
UCCeq0BaHuA?

4. OxapakTepusyhTe METOIbl MEXITYHAPOIHOTO MAPKETUHTOBOTO
UCCJICIOBAHUA.

5. Kakwue axTopbl OKka3pIBalOT BIUSHUE HA BHIOOP METOAA
Ucce0BaHusA?

6. KakoBbl OCHOBHBIC MPUHIIUITHI MAPKETUHTOBBIX UCCIICTOBAHUI?

7. KakoBbl OCHOBHBIE METO/IbI AaHAJIN3a B MEXKTYHAPOTHOM MAapKETHHTE?

Tema Ne 4: Ilenoo0pa3oBaHue B MeKIYHAPOXHOM MApPKeTHHTIE.

Bonpocsl 1151 00CyxaeHusi:
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1.  Packpoiite TeOpeTHUECKHE OCHOBBI PIHOYHOTO LIEHOOOPA30BaHUS.

2. Packpoiite mnoHsATHE “BOCIPUHMMAEMOM LEHHOCTW  TOBapa Ha
3apy0eKHOM pbIHKE?

3. Uro Takoe LIEHOBasl W HELIEHOBAsl KOHKYPEHLHUS Ha MEXIyHAPOIHBIX
pBIHKax?

4, KakoBbl 0coO€HHOCTH aHaiv3a IIEHOBOW MOJMTHKU KOHKYPEHTOB B
MEXIYHAPOJHOM MapKETUHTE?

S. Onpenenure NPUYMHBI HM3MEHYMBOCTH II€H HA MEXKIYHAPOJHbBIX
pBIHKax?

6.  PackpoiiTe 0COOEHHOCTH YCTAaHOBJEHHS OKCIOPTHBIX IIEH B
MEXKIyHApOJHON TOProBie?

1. KakoBbl BUJIBI 1I€H B MEXTYHApOIHOM OU3Hece?

8.  HazoBurte oCHOBHbBIE IIEHOBBIE CTPATETUU B MEXIyHApOIHOM On3Hece?
9.  PackpoiiTe CyIHOCTh TAMOXEHHBIX TApU(POB U MIIaATEHKEN

Tema Ne 5: MexayHapoaHble MAPKETHHIOBble KOMMYHHMKALUMU: CYIIHOCTH U
cnenuduka.

Bomnpocs! anst 00cy:KaeHus:
1. B uyem cnemuduka MnepcoOHATBLHBIX KOHTAKTOB B MEXIYHapOJIHOM
MapKETHUHTEe?
2. JlaiiTe MOHSITHE MHTETPUPOBAHHBIX KOMMYHHUKAIMU mpeanpustus. B
4yeM ux crienuduka npu pabore Ha MEXIYHAPOTHOM PHIHKE?
3. KakoBa cneuuduka mnpoBeAeHHUS JEIOBBIX TMEPErOBOPOB  IpHU
MEXIyHApOIHbIX KOHTAKTaX?
4. B d4em 3akmoyaeTrcs crnenuduka KyJIbTypbl MapKETHHIOBBIX
KOMMYHHKALHI B MEXIyHAPOJHOM MAapKETUHIE?

Tema Ne 6 : PacnipeesieHne B MeKIyHAPOJIHOM MAPKeTHHTE.

Bomnpocsl 11 00CyKIeHus:
1. Bunbl kaHaJI0B pacrpeeieHHUs.
2. Kpurepuu BbiOOpa KaHaa pacrpeaesieHus Ha 3apyOeKHOM PBIHKE.
3. Tlouck u 0T6OP MOCPETHUKOB.
4. VIaTerpupoBaHHAs JIOTUCTUKA B COBPEMEHHBIX YCIOBUSX.

9.2. MeTonu4yeckue peKOMEH/IAIUH 110 MOJAT0TOBKE MUCbMEHHBIX padoT

Hayuynoe cooOmienne Ha 0a3e jgoknaga wik  pedepara siBIsSETCS
CaMOCTOSITEIbHOM pabOTOl CTyJEHTa W TMOABOJMUT WUTOTHM €r0 TEOPETUYECKOU U
MMPAKTUYECKOM MOJATOTOBKY M0 U3y4aeMou qucuuiuivee. [Ipu moaroroBke HayqyHOTO
JoKJIaza o0yJaroluiicst JOMKEH MOKa3aTh CBOU CIIOCOOHOCTH M BO3MOKHOCTHU IO
PEUICHUIO pealIbHBIX MPOOJIEM, UCIONb3Yys MOJy4YeHHBIE B Mpolecce OO0ydeHUs
3HaHusA. MeToanveckue yka3aHus MO3BOJISIIOT 00€CeYUTh €UHCTBO TpeOOBaHUH,
MPEABSABISAEMBIX K COJIEPHKAHUIO, KAYECTBY U 0()OPMIICHUIO MUCbMEHHBIX PA0OT.
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[Ipy BBINOJHEHUWH NMUCBMEHHBIX PAa0OT HMCHOJB3YIOTCS BCE 3HAHHUA, MOITYUYEHHBIE
CTYJ€HTaMHU B XOJI€ OCBOCHHUS TUCLUHUILUIMHBI, 3aKPEIUISIOTCS HABBIKK O()OPMIICHUS
pE3yNIbTaTOB y4eOHO-UCCIIEIOBATENbCKOM PAOOTHI; BBISBISIOTCS YMEHHSI YETKO
GopMynupoBaTh U apryMEHTHUPOBAHO  OOOCHOBBIBATH  MPEIJIOKEHUS H
PEKOMEHJAIuU TI0 BHIOPAHHOW TEME.

BeinosiHeHne paboThl MpenanonaraeT KOHCYJIbTAIMOHHYIO MOMOIIb CO CTOPOHBI
npenojasaress. B xone BeIMOIHEHUS! pabOThl CTYACHT JOJKEH MOKa3aTh, B KaKOU
MEpE OH OBIAJE] TEOPETUYECKUMHU 3HAHUIMU U IPAKTUYECKUMU HaBBIKAMU,
HAy4uJICS CTAaBUTh HAYYHO-HCCIIEOBATEIIbCKUE MPOOJIEMBbI, J€NaTh BHIBOABI U
0000111aTh MOJIYYEHHbIE PE3YJILTATHI.

[TonroToBka NMuUCbMEHHOM pabOTHI UMEET LENbIO:

. 3aKperyIeHNe HaBbIKOB HAYYHOTO UCCIIECIOBAHMUS;
. OBJIaJICHE METOJIUKOH MCCIIEIOBAHUS;

. yrayOJIeHHe TEOPETUYECKUX 3HAHWMM B TPUMEHEHHMH K KOHKPETHOMY
HCCJIEI0BAHUIO;

. MPUMEHCHHE 3HAHWUW TIPU PEIICHUH KOHKPETHBIX 3a7ay YINPaBICHUYCCKON
JEeSITENLHOCTH;

. BBISICHCHHE TOJITOTOBJICHHOCTH CTYJEHTA K CaMOCTOSITEIIbHOMY PEIICHUIO

po0JIeM, CBSI3aHHBIX C MTPEAMETOM

O6mue TpeboBaHusl.

JUJIs yCTIENTHOTO M KAadeCTBEHHOT'O BBHITIOJHEHHSI MUChMEHHOW HAyYHOW paOOTEHI
CTYACHTY HEOOXOAMMO:

. UMETb 3HAHUS 110 U3y4aeMOU TUCIUILUINHE B 00BheMe nporpamMmel PITY
. BJIAJETh METOJAMU HAYYHOTO UCCIIEIOBAHMUS;
. YMETh HCIOJIb30BaTh COBPEMEHHBIE CPEACTBA BBIUUCIUTEIbHOW TEXHHUKHU, B

TIEPBYIO OYepe/Ib MePCOHATBHBIE KOMITBIOTEPHI KaK B TIPOIIECCE BBHITTOIHEHUS, TaK U
B TIporiecce ohopMIICHUS PaOOTHI;

. CBOOOJTHO OpPUEHTHUPOBATHCS TpU TOAOOpPE Pa3TUYHBIX HCTOYHHUKOB
uH(OpMaLMK U YMETh paboTaTh CO CIICMAIBHOM JINTEPATYPOH;

. yMETh JIOTUYHO, TPaMOTHO W HAy4YHO OOOCHOBAaHHO (HOPMYJIMPOBATH
TEOPETUYECKUE U TPAKTUUECKUE PEKOMEHIAINH, PEe3yIbTaThl AHAIIN3A,

. KBaJTM(DUITMIPOBAHHO opopMIATH rpaduyaeckmii Marepuarl,
WUTIOCTPUPYIOIIHNH CoJepKaHne paboThI.

SBnsace 3aKOHYEHHOMN CaMOCTOATEIBHOMN HAy4YHO-HCCJIE0BATEIbCKON
pa3pabOTKOW CTyIEHTa, NUChMEHHAas paboTa JOJDKHA OTBEYaTh OCHOBHBIM
TpeOOBaHUSIM:

1. AKTYyaTbHOCTH TEMBI UCCIICTOBAHMUS.

2. [IpenmMeTHOCTh, KOHKPETHOCTh U OOOCHOBAaHHOCTH BBIBOJOB O COCTOSTHUU
pa3pabOTKU MOCTaBICHHOMN MTPOOJIEMBI.

3. CooTBeTCTBHE YPOBHS pa3pabOTKH TEMbI COBPEMEHHOMY YPOBHIO HAYYHBIX

pa3pabOTOK, METOAUYECKUX TOJIOKEHUM U PEeKOMEHIAlUN, OTPaKEHHBIX B
COOTBETCTBYIOIIIEH JIUTEpATYpE.

Tembl mUCbMEHHBIX PadOT (hopMynupyroTcs Ha ocHOBe [IpumepHOIl TemaTukw,
MpeACTaBICHHOM B pazzeine 5.4. Hacrosieit Paboueil mporpamMmel.
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[Ipennaraemast oOyyarmUMcs TEMAaTUKa pabOT SBISETCS MPUMEPHON U HE
MCKJIIOYAeT BO3MOXHOCTH BBINIOJIHEHHS padOThI MO MpodiemMaM, MpeioKEHHBIM
crygeHTroM. IIpu sTom Tema noikHa OBITH coryacoBaHa ¢ pykoBoaurteneMm. [lpu
BbIOOpE T€MbI HEOOXOJIMMO YUHUTHIBATh, B KAKOW Mepe pa3padaTbiBa€Mble BOIPOCHI
oOecrieyeHbl ~ UCXOAHBIMM  JAHHBIMHU,  JIUTEPATYPHBIMH  HCTOYHUKAMH,
COOTBETCTBYIOT UHJIMBUIyaIbHBIM CIIOCOOHOCTSIM U MHTEpEcaM 00y4aroIerocs.

TpebGoBaHus K COAEPKAHUIO U CTPYKTYpPE TEKCTA
[Ipennaraemasi mpumepHass TEMaTHKa OXBAaThIBA€T IIMPOKUNA KpPYr BOMPOCOB.
[loaToMy cTpykTypa Kaxaod paboOThl JOJKHA YTOYHSTBHCA CTYIAEHTOM C
npernojaBaTeieM, HUCXOJs M3 HAyYHBIX HHTEPECOB  CTY/ACHTA, CTENEeHH
npopabOTaHHOCTH JIaHHOM TEMBI B IUTEpAType, HATMYUS UHGOPMAIUH U T.I1.
Opnako Kaxaas TUCbMEHHAasl HayuyHas padoTa JOJIKHA UMETh:

- TUTYJbHBIHN JIUCT;

- OTJIaBJICHUE;

- BBEJICHUE;

- TJIaBbl U/WIM maparpadml;

- 3aKJIIOYEHHUE;

- CIIUCOK MCIOJIb30BAHHBIX UCTOUYHUKOB U JTUTEPATYPHI.
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HNPUJIOKEHUSA

HPUJIOKEHUE 1. AHHOTAIIUA AUCIUAITJIMHBI

Heab AMCHUMINHBI. JaTh CTYJIeHTaM (pyHJIaMeHTaIbHbIE TEOPETUUECKUE U
KaueCTBEHHbIE MPAKTUUECKHUE 3HAHUS MEXIYHApOJHOIO0 MAapKETHUHTa, YMEHUS U
HaBBIKM MAPKETUHTOBOM JESATEIHLHOCTH HA MEXKIYHAPOIHBIX PHIHKAX, TTOJITOTOBUTH
crienuanycTa, 00J1a1aroIIero 3HaHUsIMHU O MPUHITUIAX U MPOIECCaX MapKETUHTOBOM
NEATeIbHOCTH W TPOQPECCUOHATBHBIMU KOMIETEHIUSIMU, HEOOXOIUMBIMHU IS
OCYIIECTBIICHUSI KOMMYHHUKAIIMOHHOW  JIeITeIbHOCTU B  HHUGPOBOM  cpeje
MEXTYHAPOIHOTO MapKETHHTA.

3axauu JTUCHHUILINHBI.

- 00yueHHre OCHOBHBIM MOHSITHUSAM MEXKTYHAPOIHOTO MAPKETHHTA;

- TIOMOIIb B OBJIQJACHUU TNPO(PECCHOHATBLHON TEPMUHOJOTHEH Ha PYCCKOM H
AHTJIMACKOM SI3bIKaX;

- (hopMupoBaHUE HABBIKOB UCITOIH30BAHUS METOOJIOTMH M METOJIOB UCCIIETOBAHUS
3apyOeKHBIX PHIHKOB M MOTPEOHOCTEN MOTPEOUTENECH;

- o0yueHue crenuduKe UCIoIb30BaHNs OCHOBHBIX MAPKETHHTOBBIX CTPATET Uil IPH
BBIXO/IC Ha MEXXIYHAPOIHBIC PHIHKH,

- ¢opMupoBaHUE TOHUMAHUS CIEIU(PUKU KOMMYHHUKAIIMA B pa3HBIX CTpaHaxX U
peruoHax;

- o0ydeHHME OCHOBaAaM MApPKETHHTOBBIX KOMMYHHKAIIMM Ha MEXIyHAPOIHBIX
PBIHKAX;

- TOATOTOBKA CIEIUAJIMCTOB, CIIOCOOHBIX HAa OCHOBE TOJNYYCHHBIX 3HAHUMN
TBOPUECKH M ONEPATHMBHO IMPUHUMATH OOOCHOBAaHHBIE pEIICHUS IO BOIPOCAM
MapKETUHTa B MEXKIYHAPOTHOM OHU3HECE.

B pe3ynbrare 0CBOCHUS JUCUUILIMHBI CTYAEHT J0JIZKEeH

3nams:

-MexXayHapoaHbIA  ONBIT W METOAbl  (POPMUPOBAHHS  CTPYKTYPHI
MOJpa3ACIICHUN;

- IPUHLMUIBI IOCTPOCHUS CTPYKTYpPbl MOJAPA3NCICHUN MNPEANPUSITHS,
Y4aCTBYIOILIETO B MEXIYHAPOAHON AEATEIIbHOCTU

Ymems: TpUMEHATH HA TMPAKTUKE COBPEMEHHBIE METOAbl MOCTPOECHUS
CTPYKTYpPBI MOJPa3/ICICHUI ¢ y4eTOM CIeU(PUKN MEXAYHAPOIHON NEATeIIbHOCTH
MPEINPUSITHSA;

Braoemws:  waBbikamu  (OPMUPOBAHUS  CTPYKTYPBl  TOJpa3eICHHMA
MPEINPUITHS, TPUMEHSIONIETO MPUHIMUIIBI MEXIYHAPOIHOTO MAPKETHHTA.
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